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Retalix at a Glance Retali

CORPORATE OVERVIEW GLOBAL CUSTOMER FOOTPRINT

’?‘ Established 1982 — A 15 out of Top 30 Global Retailers
A Public: Nasdaq (since 1998); TASE Alpha. T .
A Major shareholders: Alpha Group, FIMI ) TESCO Carretour (B supemvity (i o
ajor shareholders: Alpha Group, FIM, \—777~
) Float, 186 Jpyblix. FOODMELION €OSTCO Sainsburys {}
A FY09 Revenue: $192 61.5 o . @S DR
: Woolworths () & INTERMARCHE o Mdcdan
A Cash: $105m (negligib @ MORRISONS TLnl> W) -
A HQ: Dallas,US&Ra 6 an A ~25% market share in NA Tier 0-2 grocery
A Employees: ~ 1,250 A >50% market share in NA Tier 3-4 grocery
OFFERING SALES BY GEOGRAPHY FY09
A Mission critical software and services i _
for retailers and distributors worldwide A Large and transforming market
A Product led services company A Presentin 50+ countries
A Deep domain expertise
EMEA &
APAC

Israel USA
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http://www.publix.com/servlet/MainController?action=prepareHomePage

Strategy based on One Engine
Seamlessly Driving Multi-Channel Abilities...
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TIMELY EXECUTION
A multi-channel view of the customer
enhances the ability to earn and redeem rewards
anywhere, anytime and in real time.




Retalix Loyalty and Promotions .
Retalix

Reta@/

“Loyalty

The Solution

Retalix Loyalty is a real time, online, centralized
system that manages the Loyalty and Promotional

marketing campaigns for the top retail market.




What Retalix Does and for Whom Retali
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